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2008 SCHEDULE 


Dav. Date 

ODDonent (Location) 

Time (ET) 

TV 

MARCH 

Sat. 29 

vs. HOUSTON DYNAMO (Foxborough, Mass.) 

7:30 p.m. 

FSC/FSE 

APRIL 

Thurs. 3 

at Chicago Fire (Bridgeview, III.) 

8:00 p.m. 

ESPN2 (8:30 p.m. kickoff) 

Wed. 9 

at Kansas City Wizards (Kansas City, Mo.) 

8:00 p.m. 

TV38 

Sat. 12 

vs. COLORADO RAPIDS (Foxborough, Mass.) 

7:30 p.m. 

TV38 

Sat. 19 

at New York Red Bulls (East Rutherford, N.J.) 

7:30 p.m. 

TV38/HDNet 

Thurs. 24 

at FC Dallas (Frisco, Texas) 

8:30 p.m. 

ESPN2 

MAY 

Sat. 3 

vs. CHICAGO FIRE (Foxborough, Mass.) 

7:30 p.m. 

TV38 

Sun. 11 

at Chivas USA (Carson, Calif.) 

3:00 p.m. 

TV38/Telefutura 

Sat. 17 

vs. SAN JOSE EARTHQUAKES (Foxborough, Mass.) 

7:30 p.m. 

TV38/HDNet 

Sat. 24 

at Columbus Crew (Columbus, Ohio) 

7:30 p.m. 

FSC/FSE 

Thurs. 29 

vs. D.C. UNITED (Foxborough, Mass.) 

7:30 p.m. 

ESPN2 

JUNE 

Sun. 8 

vs. FC DALLAS (Foxborough, Mass.) 

3:00 p.m. 

TV38/Telefutura 

Thurs. 12 

at Houston Dynamo (Houston, Texas) 

9:00 p.m. 

ESPN2 

Sat. 21 

at Real Salt Lake (Salt Lake City, Utah) 

9:30 p.m. 

TV38 

Sat. 28 

vs. TORONTO FC (Foxborough, Mass.) 

7:30 p.m. 

TV38 

JULY 

Fri.4 

at Los Angeles Galaxy (Carson, Calif.) 

10:30 p.m. 

TV38 

AUGUST 

Sat. 2 

vs. NEW YORK RED BULLS (Foxborough, Mass.) 

7:30 p.m. 

FSC/FSE 

Sat. 9 

vs. CHICAGO FIRE (Foxborough, Mass.) 

7:30 p.m. 

TV38/HDNet 

Sat. 16 

at San Jose Earthquakes (Santa Clara, Calif.) 

10:00 p.m. 

TV38/HDNet 

Wed. 20 

vs. D.C. UNITED (Foxborough, Mass.) 

7:30 p.m. 

TV38 

Sat. 23 

at Toronto FC (Toronto, Ontario) 

7:30 p.m. 

FSC/FSE 

Sat. 30 

vs. LOS ANGELES GALAXY (Foxborough, Mass.) 

7:30 p.m. 

TV38/HDNet 

SEPTEMBER 

Sat. 6 

at Columbus Crew (Columbus, Ohio) 

7:30 p.m. 

TV38/HDNet 

Thurs. 11 

vs. CHIVAS USA (Foxborough, Mass.) 

7:30 p.m. 

ESPN2 

Sat. 20 

at Colorado Rapids (Commerce City, Colo.) 

9:00 p.m. 

TV38 

Sat. 27 

vs. COLUMBUS CREW (Foxborough, Mass.) 

7:30 p.m. 

TV38 

OCTOBER 

Sat. 4 

vs. REAL SALT LAKE (Foxborough, Mass.) 

7:30 p.m. 

TV38 

Sat. 11 

at Kansas City Wizards (Kansas City, Mo.) 

8:00 p.m. 

TV38 

Thurs. 16 

at D.C. United (Washington, D.C.) 

7:30 p.m. 

ESPN2 

Sat. 25 

vs. KANSAS CITY WIZARDS (Foxborough, Mass.) 

7:30 p.m. 

TV38 


(Subject to change. Visit revolutionsoccer.net for the most up-to-date schedule and game announcements.) 
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NEW ENGLAND REVOLUTION 

Gillette Stadium 
One Patriot Place 
Foxborough, MA 02035 
(508) 384-5500 
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ADMINISTRATION 


Investor-Operators Robert K. Kraft & Jonathan A. Kraft 

President 

Sunil Gulati 

Chief Operating Officer 

Brian Bilello 

General Manager 

Craig Tornberg 

TECHNICAL STAFF 

Director of Soccer 

Michael Burns 

Head Coach 

Steve Nicol 

Assistant Coach 

Paul Mariner 

Goalkeepers Coach 

Gwynne Williams 

Equipment Manager 

Brian Banfill 

Head Athletic Trainer 

Sean Kupiec 

Rehabilitation Specialist 

Wayne Penniman 

Team Physicians 

Bertram Zarins, M.D. 

Kai Mithoefer, M.D. 

Scott Martin, M.D. 

Primary Hospital Massachusetts General Hospital 

Massage Therapist 

Glenn O'Connor 

Team Chiropractor 

Dr. Michael Weinman 

GILLETTE STADIUM 

Press Box Phone Number 

(508) 384-1960 

MLS Capacity 

20,000 

Surface FieldTurf Monofilament (FIFA 2-star) 

Field Dimensions 

106 x 75 yards 

Largest Soccer Attendance 

67,584 

(Brazil vs. Mexico, 9/12/07 

Team Colors 

Blue, Red & White 

VISITING TEAM HOTEL 

Sheraton Braintree 

37 Forbes Rd. 

Braintree, MA 02184 

Phone: (781) 848-0600 


PR DIRECTORY 


Director of Communications 

Lizz Summers 

Office 

(508) 549-0496 

Mobile 

(617) 571-2219 

E-Mail 

lizzs@revolutionsoccer.net 

Communications Coordinator Jeff Lemieux 

Office 

(508) 549-0185 

Mobile 

(508) 958-1370 

E-Mail 

jlemieux@revolutionsoccer.net 

Communications Fax 

(508) 549-0405 

Communications E-mail 

media@revolutionsoccer.net 

BROADCAST INFORMATION 

Broadcast Executive 

Brad Feldman 

Office 

(508) 384-9216 

Mobile 

(774) 406-7038 

E-Mail 

bradf@revolutionsoccer.net 


Region al Television Partner _ TV38 (WSBK) 


Talent 

Brad Feldman & Greg Lalas 

Radio 

WEEI Radio Network 

WEEI-AM 850 AM (Boston) 

WRKO-AM 680 AM (Boston) 

WEEI-FM 103.7 FM (Providence) 

WVEI-AM 1440 AM (Worcester) 

WVEI-FM 105.5 FM (Springfield) 

Talent 

Brad Feldman & Greg Lalas 
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REVOLUTION CLUB HISTORY 


1995 

On October 17,1995, the New England Revolution was born. 
Behind the leadership of Investor/Operator Robert K. Kraft and 
the Kraft family, the Revolution was established as one of 
Major League Soccer's 10 original clubs with Foxboro Stadium 
as its home venue. U.S. internationals Alexi Lalas and Mike 
Burns - a Massachusetts native - were allocated to New 
England as the Revs' founding players. 

1996 

15-17 Overall 

The Revolution began its inaugural campaign under head 
coach Frank Stapleton, fielding star players Burns, Lalas, 
Alberto Naveda, Welton, and, later in the season, Joe-Max 
Moore. The Revs' first MLS game was a 3-2 loss at Tampa 
Bay Mutiny on April 13,1996, but New England came back a 
week later to earn its first victory, a 1-0 win over the 
MetroStars. The following weekend, the Revs prevailed in their 
first game at Foxboro Stadium, defeating eventual MLS Cup 
champions D.C. United, 2-1, in a shootout. The Revs' missed 
out on the 1996 MLS playoffs, although Foxboro Stadium was 
the site of the inaugural MLS Cup. 

1997 

15-17 Overall, MLS Cup Playoffs 

Thomas Rongen replaced Stapleton, who resigned at the con¬ 
clusion of the 1996 season. Rongen led the Revolution to the 
club's first-ever berth in the MLS Cup Playoffs, where the 
team fell to defending MLS Cup champion D.C. United. New 
England also led the league in attendance, with 342,762 fans 
watching Revolution soccer in 1997. The team made some 
notable acquisitions during Rongen's first year, including goal¬ 
keeper Walter Zenga and forward Giuseppe Galderisi. 

1998 

11- 21 Overall 

In 1998, the team struggled throughout the club's third cam¬ 
paign as stalwarts Moore and Burns missed a substantial por¬ 
tion of the season with the U.S. National Team at the World 
Cup in France. The Revolution dropped nine straight games 
between May and early July and in August, Rongen and his 
staff resigned and Zenga, the Revs' goalkeeper, took over as 
player/coach. New England went 3-3 down the stretch. Off¬ 
season aquision Raul Diaz Arce scored 18 goals to go along 
with eight assists, while Moore added seven goals and 15 
assists. 

1999 

12- 20 Overall 

Prior to the season, the Revolution acquired former U.S. 

Men's National Team captain John Harkes, Giovanni Savarese 
and Dan Calichman to help boost the team's bid to return to 
the playoffs. Zenga continued as player/coach, and the team 
made several acquisitions in mid-season, including Mario Gori, 
Leonel Alvarez and Jeff Baicher, but the team was unable to 
come together and make a run into the postseason. For the 
second consecutive year the Revs made a late-season coach¬ 
ing change as Zenga was relieved of his playing and coaching 
duties and replaced by Steve Nicol for the team's final two 
matches. For the second time in four years, Foxboro Stadium 
P- 


2000 

13-13-6 Overall, MLS Cup Playoffs 

Before the start of the 2000 campaign Sunil Gulati, a longtime 
executive with Major League Soccer and U.S. Soccer, was 
named Managing Director of Kraft Soccer, while Brian 
O'Donovan was appointed Chief Operating Officer and former 
U.S. National Team defender Fernando Clavijo was named 
Head Coach. MLS also moved to three four-team divisions 
and eliminated penalty-kick shootouts to decide games. The 
Revs finished second in the Eastern Conference and earned 
the club's second-ever MLS Cup Playoffs berth on the last day 
of the regular season, finishing with the best record in club 
history. Wolde Harris scored 15 goals while Imad Baba added 
nine goals and eight assists and Ted Chronopoulos five goals. 
The Revs advanced to the MLS Cup Playoffs, but lost to 
Chicago. 

2001 

7-14-6 Overall, U.S. Open Cup Finals 

Among the Revs' newcomers for 2001 were Jamaican mid¬ 
fielder Andy Williams, Cate, a Brazilian playmaker, and Jay 
Heaps - the 1999 MLS Rookie of the Year and Massachusetts 
product - who was acquired in a mid-season trade. The 
Revolution went winless in its first six games and despite sev¬ 
eral strong stretches during the season, the team failed to 
qualify for the MLS Cup Playoffs. In the 2001 U.S. Open Cup, 
however, the Revolution advanced to the championship game 
against the L.A. Galaxy. On Oct. 27, in Fullerton, Calif., the 
Revs took an early 1-0 lead into the second half, but L.A. lev¬ 
eled the game and Danny Califf scored two minutes into extra 
time to clinch the title for the Galaxy. 

2002 

12-14-2, MLS Cup Playoffs 
MLS Cup 2002 (Foxborough, Mass.) 

The Tampa Bay Mutiny and the Miami Fusion ceased opera¬ 
tions in the off-season, and the Revs acquired Steve Ralston 
in the resulting Allocation Draft. New England also took Taylor 
Twellman with the second pick in the MLS SuperDraft and 
acquired goalkeeper Adin Brown. The Revs went 1-2-1 on 
their season-opening road trip, before defeating the Dallas 
Burn 2-0 on May 11 in the first event held at the newly-con¬ 
structed, $325 million Gillette Stadium. Twellman tallied twice 
in the win - two of his club single-season record 23 goals that 
season. Clavijo was fired on May 23, replaced on an interim 
basis by assistant coach Steve Nicol. The Revs went 5-0-1 
down the stretch, clinching a playoff berth on the final day of 
the season. New England then defeated the Chicago Fire in 
the MLS Cup Quarterfinals, the club's first playoff series victo¬ 
ry, before earning a series victory over Columbus in the 
Eastern Conference Championship to advance to MLS Cup 

2002 at Gillette Stadium. A MLS Cup Playoffs record crowd of 
61,316 saw the Revs lose to the Galaxy on a golden goal in 
the 113th minute. After earning MLS Coach of the Year, the 
Revs named Nicol head coach of the team on Nov. 6. 

2003 

12-9-9 Overall, MLS Cup Playoffs 
Eastern Conference Final 

Joe-Max Moore returned after a three-year stint with Everton 








in England, and the Revs also added key newcomers Pat 
Noonan, Shalrie Joseph and Matt Reis to the fold. The Revs 
struggled in the middle portion of the season, going two 
months without a win, and New England found itself mired in 
fifth place in early September. But the Revs went 6-0-1 to 
close the season and clinched second place in the Eastern 
Conference. Twellman (15 goals) was sidelined for the play¬ 
offs with a fractured left foot, and Noonan led the team to a 
victory over MetroStars in the Eastern Conference Semifinals. 
In the Eastern Conference Final, the Revs missed the chance 
to return to MIS Cup when Chicago's Chris Armas scored the 
golden goal in the 11th minute of overtime. The Revs were the 
highest scoring team in MIS (55 goals) in the regular season. 

2004 

8-13-9 Overall, MLS Cup Playoffs 
Eastern Conference Final 

It was a roller coaster season, with the Revs earning a 1-4-2 
mark through April and May before stringing together a seven- 
game midsummer unbeaten run. Injuries to key players saw 
others like Andy Dorman and Matt Reis step up, but as 
September began, the Revs sat in last place. However, the 
Revs made another late-season push going 3-2-0 down the 
stretch and used a 2-1 home victory over Chicago on the last 
night of the season to clinch a playoff berth. New England 
defeated the Columbus Crew in the conference semifinals - 
helped by Reis' two penalty kick saves in Game Two of the 
series. The Revs then played D.C. Eastern Conference Final 
at RFK Stadium, a 3-3 thriller widely considered MLS' best 
match ever. New England lost to the eventual champions on 
penalty kicks after three times coming back from one-goal 
deficits, capped by Noonan's 85th minute equalizer. Also in 
2004, Twellman scored his 42nd goal as a member of the 
Revolution to become the club's all-time leading goal scorer 
and Clint Dempsey earned MLS Rookie of the Year honors. 

2005 

17-7-8 Overall, MLS Cup Playoffs 
MLS Cup 2005 (Frisco, Texas) 

The Revolution had its best regular season in club history, set¬ 
ting team records for wins (17) and points (59). The Revs also 
set records with their six-game winning streak that was part of 
the club-record 11-game unbeaten streak to pen the season. 

In the MLS Cup Conference Semifinals the Revs again came 
from behind to defeat the MetroStars on aggregate to advance 
to the team's fourth Eastern Conference Championship in a 
row where the Revs downed Chicago, 1-0, at home on a 
fourth-minute Dempsey goal. In MLS Cup 2005, the Revs fell 
to LA, 1-0, in double overtime. Despite the championship 
game loss, the team accumulated many individual accolades, 
including Twellman claiming MLS MVP honors, and Dempsey, 
Joseph and Twellman earning spots on the league's Best XI 
squad, and unheralded first-year defender Michael Parkhurst 
winning Rookie of the Year accolades. 


seven weeks of MLS action. Nicol used a different starting 11 
almost every game to contend with his personnel shortages, 
but in what had become an annual ritual, the Revs assembled 
another late-season run, going 5-0-2 to close the schedule 
and surge into the playoffs. The Revs defeated Chicago in the 
Eastern Conference Semifinal series, coming back from a two- 
goal aggregate deficit at home in Game Two to earn the series 
victory in penalty kicks. Against D.C. in the Eastern 
Conference Championship, the Revs downed United, 1-0, for 
the conference crown behind Twellman's fourth-minute strike 
to advance to MLS Cup at Pizza Hut Park in Frisco, Texas, for 
the third time in club history. The Houston Dynamo, however, 
was crowned champion after winning on penalty kicks, 4-3, 
after the 1-1 stalemate following extra time, during which 
Twellman’s 113th-minute go-ahead goal in extra time was 
negated by a Brian Ching tally just over a minute later. 

2007 

14-8-8 Overall, MLS Cup Playoffs 
U.S. Open Cup Champion 
MLS Cup 2007 (Washington, D.C.) 

The Revs resumed their place at or near the top of the 
Eastern Conference standings, finishing second after another 
consistent season under Nicol, the longest-tenured coach in 
MLS. Midyear, the team won its first-ever cup championship, 
winning the Lamar Hunt U.S. Open Cup behind a 3-2 victory 
at FC Dallas on Oct. 3 as rookie Wells Thompson scored the 
game-winner in the second half. The team uncharacteristically 
entered the playoffs winless in their final three regular-season 
matches, but once again reached the MLS Cup championship 
match, defeating the New York Red Bulls in the Eastern 
Conference Semifinal Series (1-0 on aggregate) and Chicago, 
1-0 in the Revs’ record-setting sixth consecutive Eastern 
Conference Championship match. At MLS Cup 2007, New 
England and Houston played the first-ever rematch of the pre¬ 
vious year's final, with the Dynamo repeating the 2006 result 
and taking a 2-1 victory at RFK Stadium in Washington. 
Twellman scored his league-leading third playoff goal in the 
first half, but Houston struck twice in the second to repeat as 
champions. 


UNIFORM HISTORY 





1996 


1997 


1998 





2006 

12-8-12 Overall, MLS Cup Playoffs 
MLS Cup 2006 (Frisco, Texas) 

Although the Revs returned the majority of their roster from 
the record-setting 2005 squad, a rash of injuries and interna¬ 
tional call-ups limited the Revs' early-season success. 
Dempsey (U.S.) and Avery John (Trinidad & Tobago) were 
both named to their countries' World Cup squads and missed 
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GILLETTE STADIUM 


n May 11, 2002, Gillette Stadium opened its doors as 
f | the new home ot the New England Revolution and has 
become one of the best home fields in all of Major 
League Soccer. With annual world-class soccer events staged 
at the facility, Gillette Stadium has also become the hub of 
soccer in the Northeast region. 

At the first event ever in the new facility, the New 
England Revolution earned a 2-0 victory over the Dallas Burn 
in front of a sellout crowd of 22,006 fans. 

Entering the 2008 season, the Revs have posted a 47- 
25-19 record (.621 winning percentage) in the confines of 
Gillette Stadium during the regular season, and an 8-1-3 post¬ 
season mark, including MLS Cup 2002 before 61,316 fans, an 
MLS Cup Playoffs attendance record. 

The team's combined 55 victories in the regular sea¬ 
son and postseason are MLS' second-highest total at home 
since the start of the 2002 season. The Revs’ eight home 
playoff wins lead the league during that same time period. 

On an international level, U.S. Soccer has seen some 
of its greatest success on home turf at Gillette Stadium with 
the men’s and women’s national teams posting a combined 
13-1-1 record at Gillette Stadium - including a 3-0 record in 
2007. On May 19, 2002, the U.S. Men’s National Team played 
its final game on U.S. soil before the 2002 World Cup, facing 
European powerhouse Netherlands. On April 14, 2007, the 
U.S. Women’s kicked off their final domestic tour before the 
2007 Women’s World Cup with a 5-0 victory over Mexico. 

Gillette Stadium has played host to group play and 
quarterfinal matches during each of the last three CONCACAF 
Gold Cups (2003, 2005 & 2007) with the U.S. men going 
undefeated (6-0-1) at the stadium in that span. 


While the U.S. has seen great success in Foxborough 
- a 20-1-4 mark overall including matches at the former 
Foxboro Stadium - the facility has also hosted other world- 
class soccer events. On Sept. 12, 2007, the men’s national 
teams of Brazil and Mexico played before a record crowd of 
67,684 - the largest soccer crowd ever at the stadium and in 
New England. Other international powerhouses who have 
played at Gillette Stadium include Ireland and Bolivia. 

Gillette Stadium has been the site of several memo¬ 
rable international club friendlies, including matches between 
European giants Barcelona and Juventus on Sunday, July 27, 
2003, and Chelsea and A.C. Milan on July 24, 2005. Other 
international clubs that played at Gillette Stadium include 
Celtic FC and Sporting Lisbon. 

A new playing surface was laid at Gillette Stadium at 
the conclusion of the 2006 MLS season, and FieldTurf 
replaced the original natural grass pitch. Boasting the newest 
technology, Gillette Stadium was the first soccer facility in the 
world to install the FieldTurf Monofilament System, a system 
that has also earned FIFA's 2-star rating. 

Gillette Stadium’s predecessor - Foxboro Stadium - 
helped begin the tradition of world-class soccer in the region. 
Foxboro Stadium hosted 10 U.S. National Team games, where 
the U.S. posted a 7-0-3 all-time record. 

The town of Foxborough, between Foxboro Stadium 
and Gillette Stadium, has also played host to men’s and 
women’s World Cup Qualifiers, 1994 FIFA World Cup match¬ 
es, 1999 and 2003 FIFA Women's World Cup matches, inter¬ 
national friendly matches and Women's Gold Cup games 
since 1991. 
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ROBERT K. KRAFT 

INVESTOR/OPERATOR 


R obert Kraft is the Founder, Chairman and CEO of The Kraft 
Group, based in Foxborough, Mass. The Kraft Group is the 
holding company of the Kraft family’s many businesses, with 
interests concentrated in six areas: manufacturing of paper and 
packaging, international distribution of forest products, sports and 
entertainment, real estate development, private equity investing, 
and philanthropy. 

In the field of sports and entertainment, Kraft is widely rec¬ 
ognized as one of the most successful owners in professional 
sports. As Investor/Operator of the New England Revolution (Major 
League Soccer), Chairman and CEO of the New England Patriots 
(National Football League), owner of Gillette Stadium and Patriot 
Place, Kraft has created a world-class sports and entertainment 
environment in New England. 

Under Kraft’s leadership, the New England Revolution and 
the New England Patriots have delivered nine conference titles and 
three league championships in the last decade, while his privately- 
financed Gillette Stadium has given fans a world-class facility in 
which to enjoy New England’s championship tradition. 

Kraft’s long-standing support of soccer in the United States 
dates back to his efforts in the early 1990s to secure Foxborough 
as one of the nine host venues for the 1994 FIFA World Cup. The 
success of the 1994 World Cup ushered in a new era in New 
England sports and on June 6,1995, the Kraft family became the 
founding Investor/Operator of the Revolution, joining Major League 
Soccer for its inaugural season of 1996. 

Kraft's contributions to MLS also include a two-season 
tenure as Investor/Operator of the San Jose Earthquakes from 
1999-2000. Additionally, Foxborough has hosted the MLS Cup 
championship game three times, including the 2002 final between 
the Eastern Conference Champion Revolution and the Los Angeles 
Galaxy in front of the largest crowd in MLS Cup Playoffs history 
(61,316). 

The United States' men's and women's national soccer 
teams have also enjoyed tremendous support from the Kraft family 
and soccer fans throughout New England. Since 1990, Foxborough 
has hosted 25 international matches involving U.S. teams at 
Foxboro Stadium (1990-2001) and Gillette Stadium (2002-present). 
The U.S. teams have enjoyed remarkable success in Foxborough, 
compiling a combined record of 20-1-4 in those games. In addition 
to hosting games in the 1994 Men's World Cup, Foxborough was a 
host city for the 1999 Women's World Cup, when more than 50,000 
fans watched the U.S. women defeat North Korea, 3-0. Gillette 
Stadium has also hosted the 2003, 2005 and 2007 CONCACAF 
Gold Cup - the North American, Central American and Caribbean 
regional championship - and several international friendlies 
between top national teams, including the Brazil-Mexico showdown 
in 2007 that saw a record 67,584 fans set a new soccer attendance 
record at not only Gillette Stadium, but also in all of New England. 

Kraft is a lifelong New England sports fan who began 
attending Boston Patriots games during their infancy in the 1960s. 
When the franchise moved to Foxborough in 1971, he purchased 



season tickets for his family, an account he maintained for the next 
23 years before purchasing the team in 1994. 

The Kraft family has built the Patriots into one of profes¬ 
sional sports’ model organizations. Since 1994, the Patriots have 
won more games (162), more playoff games (17), more conference 
championships (5) and more Super Bowl championships (3) than 
any other team in the NFL. 

Beyond their success on the field, the Patriots have 
enjoyed unparalleled support from the New England community 
under his guidance and Kraft has established himself as one of the 
most influential and respected owners in the league. 

Kraft began his business career with the Rand-Whitney 
Group, Inc. of Worcester, Mass., a company he later acquired. In 
1972, he founded International Forest Products, a trader of paper 
commodities that now does business in 87 countries around the 
world. Together, Rand-Whitney and International Forest Products 
comprise one of the largest privately-owned paper and packaging 
companies in the United States. In 1998, he founded The Kraft 
Group to serve as the holding company for the family’s varied busi¬ 
ness interests, whose holdings include the Rand-Whitney Group, 
Rand-Whitney Containerboard, International Forest Products, the 
New England Patriots, the New England Revolution and a portfolio 
of more than 30 private equity investments. 

A native of Brookline, Mass., Kraft attended public schools 
before being accepted to Columbia University on an academic 
scholarship. Upon graduation, he received a fellowship to attend 
Harvard Business School, where he earned a master's degree in 
business administration. 

Kraft serves on the board of directors for Viacom and is on 
the executive committee of the Dana-Farber Cancer Institute, 
where he established the Robert K. Kraft Family Blood Donor 
Center. He is a trustee emeritus of his alma mater at Columbia 
University and is a trustee of Boston College. He has served on the 
board of directors of numerous institutions, including the Federal 
Reserve of Boston (New England), and the board of overseers of 
the Boston Symphony Orchestra. He has also received honorary 
degrees from a variety of universities. In 2006, Kraft was awarded 
the NCAA’s highest honor when he received the Theodore 
Roosevelt Award, which is presented annually to a distinguished 
citizen of national reputation and outstanding accomplishments. 

During the last three decades, the Kraft family has been 
one of New England’s most philanthropic families, donating millions 
of dollars in support of local charities and civic affairs. In 2007, the 
Krafts pledged half a million dollars to the Greater Boston Food 
Bank to enhance the Kids Cafe program. The contribution will 
assure thousands of Boston-area children will receive nutritious 
meals five days a week. 











JONATHAN 

INVESTOR/OPERATOR 


A. KRAFT 


J onathan Kraft, an Investor/Operator of the New England 
Revolution, has guided the organization from its infancy to its 
present position as one of the most successful and respected 
teams in Major League Soccer. 

Kraft is also the President and Chief Operating Officer of 
The Kraft Group, based in Foxborough, Mass. The Kraft Group is 
the holding company of the Kraft family’s many businesses, with 
interests concentrated in six areas: manufacturing of paper and 
packaging, international distribution of forest products, sports and 
entertainment, real estate development, private equity investing, 
and philanthropy. 

In their sports and entertainment division, The Kraft Group's 
holdings include the four-time conference champion New England 
Revolution and the three-time world champion New England 
Patriots, as well as the world-class venue that both franchise’s call 
home, Gillette Stadium. Kraft oversees the operation of all three 
sports entities. As the President of the Patriots, Kraft has helped 
rebuild the franchise, bringing long-overdue stability to the once 
wayward organization since his family purchased the franchise in 
1994. It has been a remarkable transformation, as the Patriots 
have evolved from worst to first in many categories, both on and off 
the field. 

In 1995, Kraft was not only involved in securing a Major 
League Soccer club for the Boston area when the league was 
founded, but he was also principally responsible for bringing the 
MLS's championship game to New England in the league's first 
season of operation in 1996. It was the first of three MLS Cups to 
be played in New England in the league’s first six years of opera¬ 
tion. 

In 1999, Kraft developed the creative private financing strat¬ 
egy to gain approval for the construction of Gillette Stadium. 
Throughout the stadium initiative, no one was more involved in 
each phase of the project, including the planning, construction, 
opening and on-going operation and development of Gillette 
Stadium. Kraft worked closely with stadium designers to create a 
world-class sports and entertainment facility that would highlight 
features indigenous to New England. His team not only delivered 
on the promise of a fan-friendly facility, but did so on time and 
under budget. 

Kraft and the project team also drew praise for innovative 
environmental practices. In June of 2001, the Environmental 
Business Council presented The Kraft Group with the 
Environmental Award for Corporate Leadership. In May of 2002, 
the Kraft Group received New England's Environmental Merit 
Award from the U.S. Environmental Protection Agency for the 
development and construction of Gillette Stadium. 

On May 11,2002, the Krafts opened Gillette Stadium, now 
known as one of the world's premier sports and entertainment facil¬ 
ities, with a match between the New England Revolution and the 


Dallas Burn. One week later, the U.S. Men's National Team made 
its first appearance at New England’s premier stadium. On Oct. 20, 
2002, MLS Cup returned to Foxborough for the third time in six 
years, this time with the Revolution vying for the league's top hon¬ 
ors in front of an MLS Cup Playoffs record crowd of 61,316 fans. 

The Kraft Group's holdings in manufacturing are concentrat¬ 
ed in paper and packaging and include the Rand-Whitney Group, a 
manufacturer of corrugated containers, as well as Rand-Whitney 
Containerboard, a manufacturer of 100 percent high performance 
recycled linerboard. They also maintain holdings in distribution, a 
specialty of International Forest Products Corporation (IFP), which 
is a trader of paper commodities that does business in 87 coun¬ 
tries. 

Most recently, The Kraft Group has expanded to include real 
estate development. After the successful construction and develop¬ 
ment of Gillette Stadium, The Kraft Group is now expanding the 
development to include Patriot Place, a 1.3 million square foot 
super-regional lifestyle and entertainment center that will attract 
millions of visitors annually. The entertainment destination will fea¬ 
ture over 70 retail shops, including a dozen restaurants, a 14- 
screen movie theater, a state-of-the-art sports medicine and health¬ 
care facility and a four-star hotel. 

A Williams College graduate, Kraft also earned an MBA from 
Harvard Business School. He is on the board of directors for sever¬ 
al organizations, including the U.S. Soccer Federation, Citizen’s 
Bank of Massachusetts and Children’s Hospital Trust. He is also on 
the board of trustees at Williams College, the Belmont Hill School 
and Park School. 

Kraft is active in youth athletics, coaching Pop Warner foot¬ 
ball, youth soccer and little league baseball in the greater Boston 
area. In 2006, he was the recipient of the Warner Award, named 
after Glenn S. “Pop” Warner. The award is presented annually and 
is considered Pop Warner’s highest honor. 

Jonathan and his wife, Patti, have three children. 
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SUNIL 

GULATI 

PRESIDENT, 
KRAFT SOCCER 



BRIAN 

BILELLO 

CHIEF OPERATING 
OFFICER 


O ne of the most experienced U.S. soccer executives on 
the national and international levels, Sunil Gulati is in 
his fifth year as the President of Kraft Soccer after 
holding the position of Managing Director for three years. 

The native of Allahabad, India, has played a major role 
in the development of soccer in the United States for nearly 30 
years, and in 2006 was elected President of the U.S. Soccer 
Federation. 

Along with serving as the Deputy Commissioner of 
Major League Soccer from the league’s inception until 1999, 
Gulati has played a major role in the development of U.S. 
Soccer since the early 1980s. Among a number of his previ¬ 
ous roles with U.S. Soccer, Gulati has served as the organiza¬ 
tion's Executive Vice President, Managing Director of National 
Teams, Chairman of the International Games Committee, 
Chairman of the Technical Committee and Managing Director 
of U.S. Soccer's Project 2010. In addition to serving on the 
U.S.'s World Cup bid committee in 1986-88, he was Executive 
Vice President and Chief International Officer for World Cup 
USA 1994. 

He currently represents U.S. Soccer on the CONCA- 
CAF Executive Committee and as Chairman of the CONCA- 
CAF National Team Competitions Committee. He is a member 
of FIFA’s Strategic Committee having previously served on the 
FIFA World Club Championship Committee and the FIFA Task 
Force for Clubs. Additionally, Gulati served on the Board of 
Directors of FIFA Women's World Cup USA 1999 and 2003 
and is currently a member of the Board of Directors for the 
U.S. Soccer Foundation and the National Soccer Hall of 
Fame. 

Gulati graduated Magna Cum Laude from Bucknell 
University and earned his M.A. and M. Phil, in Economics at 
Columbia University. He served on the Columbia Economics 
Faculty from 1986 to 1990 before joining the World Bank 
through its Young Professionals Program in 1991 and serving 
as country economist for the emerging country of Moldova. 
Gulati rejoined the Columbia faculty in 2002. 

Gulati and his wife, Marcela, have one son, Emilio, and 
one daughter, Sofia. They live in New York City. 


rian Bilello is in his third season as the Chief Operating 
Officer of the New England Revolution, a position to 
which he was appointed in April 2006. Prior to that, he 
served the Revolution, Patriots and Gillette Stadium in a vari¬ 
ety of operational and strategic roles. 

Bilello oversees the overall strategic vision and long¬ 
term growth plan for the Revolution, specifically matters asso¬ 
ciated with the team’s core business operations, sales, mar¬ 
keting, special-event planning and operations. His key focus is 
developing significant numbers of new fans, while providing 
better amenities and higher levels of service for existing fans. 

Bilello represents the Revolution on the MLS Board of 
Governors, and is also a member of the MLS Business 
Development Committee, where he has helped drive MLS 
policies relating to the League’s inclusive local television pack¬ 
ages, jersey sponsorships, stadium commerce and retail oper¬ 
ations. 

Bilello joined the organization in 2003 as Director of 
Quality and Operational Control, where he worked on improv¬ 
ing the fan experience across all aspects of Gillette Stadium. 
Since then, he has gone on to run both the concessions and 
retail operations, and has provided strategic advice to the 
Kraft Family on a number of issues related to their sports ven¬ 
tures, in particular, MLS and the Revolution. In addition to his 
role with the Revolution, Bilello also works on other aspects of 
The Kraft Group's operations, including but not limited to the 
New England Patriots, Gilette Stadium, the newly-constructed 
Patriot Place and other new business ventures. 

Prior to working with the Kraft Sports Group, Bilello was 
a management consultant at Bain & Company in their San 
Francisco and Boston offices. Bilello worked with clients in the 
retail, consumer products and entertainment industries. 

An avid soccer enthusiast, Bilello played varsity soccer 
at MIT, where he studied engineering and economics. Before 
joining the organization's staff, Bilello was a Revolution sea¬ 
son ticket holder and enjoys his work with the club's most pas¬ 
sionate fans. 

Bilello lives in southern Massachusetts with his wife, 
Vanessa, and two young daughters, Samantha and Madison, 
and continues to play organized soccer in his free time. 













CRAIG 

TORNBERG 

GENERAL MANAGER 



DIRECTOR OF SOCCER 


C raig Tornberg is in his fifth season as the General 
Manager of the New England Revolution and is one of 
the club's longest-tenured employees, joining the 
organization after the launch of Major League Soccer in 1995. 
Tornberg has more than 30 years of sales, marketing, man¬ 
agement and entrepreneurial experience, including extensive 
work at all levels of soccer in this country. 

As General Manager of the Revolution, Tornberg over¬ 
sees the team’s day-to-day administration and operation, as 
well as managing international events and special soccer proj¬ 
ects at Gillette Stadium. He has developed and maintained 
many of the team’s current fan relationship initiatives, and as 
one of the most accessible front office executives in MLS, he 
has been a proponent of open communication between the 
supporters and clubs’ front offices. 

Tornberg has developed and maintained many of the 
relationships between the club and New England's ethnic 
communities and has been honored extensively for his com¬ 
mitment to the Spanish- and Portuguese-speaking communi¬ 
ties in the region. Tornberg has been the only sports executive 
to be named to El Planeta Newpaper's list of 100 most infuen- 
cian people in the New England Hispanic community in each 
of the last three years. In 2005, Tornberg was honored at the 
Massachusetts State House for his efforts within the 
Caribbean-American community. 

Tornberg has pioneered corporate sponsorship of the 
team's preseason team training tours, having arranged rela¬ 
tionships to bring the team to Brazil, Bermuda, Costa Rica, 
Mexico, Ecuador and the Azores. Most recently, Tornberg and 
the Revolution established the most comprehensive travel 
package in MLS when the team announced a partnership with 
TNT Vacations, involving fan travel on the Revs’ preseason 
tours for the first time. 

With the League’s launch in 1996, Tornberg’s sales 
efforts established some of the highest ticket sales numbers in 
MLS history. He was the recipient of several league awards 
including the 2000 Commissioner's Salesperson of the Year 
award and Commissioner's Top Group Sales Executive for 
2001 . 

Tornberg serves on the Board Of Directors of America 
SCORES New England and Project GOAL, two youth soccer 
and literacy after-school programs. 

Tornberg and his wife, Elena, live north of Boston, and 
have a son, Jordi (2). He also has an older daughter, 
Stephanie. 


M ichael Burns is in his fourth year as the Director of 
Soccer for the New England Revolution, after the for¬ 
mer Revs defender and team captain returned to the 
club in his current position at the start of the 2005 season. 

As Director of Soccer, Burns works with the coaching 
staff in the role of the team’s technical director on all aspects 
of the soccer team, including player personnel decisions. He is 
also a central figure in the organization’s creation and estab¬ 
lishment of its youth development program. 

A true New England soccer legend, Burns was born 
and raised in nearby Marlboro, and was the Massachusetts 
High School Player of the Year in 1987 following his senior 
season at Marlboro High School. After a standout career at 
Hartwick College (1988-91), Burns became a regular for the 
U.S. National Team, earning 75 caps and starting two games 
for the U.S. in the 1998 FIFA World Cup. He was also a mem¬ 
ber of the 1994 U.S. World Cup squad. 

Burns was the first player in U.S. Soccer history to 
repesent the United States at every level of FIFA-sanctioned 
tournaments: Under-16 World Cup (Canada 1987), Under-20 
World Cup (Saudi Arabia 1989), Olympic Games (Barcelona 
1992) and World Cup (United States 1994, France 1998). 

Burns was allocated to the Revolution in 1995 at the 
inception of MLS and he played for - and captained - New 
England from 1996-2000, before finishing his playing career 
with the San Jose Earthquakes and the Kansas City Wizards. 
Burns also played for Viborg in the Super League in Denmark 
in 1995 before joining MLS. 

In addition to his day-to-day duties with the Revolution, 
Burns serves on the U.S. Soccer's Athlete Counsel and its 
Referee Committee. Burns is also member of the 16-person 
MLS Technical Committee and MLS’ working groups on offici¬ 
ating and the reserve division. Prior to his appointment to his 
current post with the Revolution, Burns also served on the 
MLS Disciplinary Committee. 

Burns also holds a USSF "A" coaching license. He also 
is a member of the Board of Directors of the Boys and Girls 
Club of MetroWest that includes Marlborough, Hudson and 
Framingham. 

Burns lives in the suburbs west of Boston with his wife, 
Jen, and their three children: Kayla (8), Trevor (6) and Garrett 
( 2 ). 
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J ennifer Ferron is Vice President of Marketing Operations 
for the Kraft Sports Group, having been with the organiza¬ 
tion since 1997. In her current role as Vice President, 
Ferron oversees the operations and functions of the marketing 
department for the New England Revolution, New England 
Patriots and Gillette Stadium, one of the most successful mar¬ 
keting groups in professional sports. 

Ferron is responsible for the strategic direction and 
execution of all team advertising and collateral, as well as the 
execution of all sponsor promotions, premium member servic¬ 
es and client fulfillment. In addition, she coordinates and plans 
all special events and oversees brand awareness and recogni¬ 
tion through the organization's grassroots marketing cam¬ 
paigns, as well as a number of other special projects. 

In 10 years with the Kraft Sports Group, Ferron has 
managed special projects and new business initiatives includ¬ 
ing media planning for the FIFA Women's World Cup and 
CONCACAF Gold Cups; advance team planning for the Revs’ 
MLS Cup 2005, 2006 and 2007 appearances and the Patriots' 
Super Bowl XXXVI, XXXVIII, XXXIX and XLII appearances; 
fan development for Patriots training camp at Gillette Stadium; 
and strategic marketing and publicity campaigns during the 
construction of Gillette Stadium and the new Patriots Place 
entertainment development. 

Ferron originally joined the organization as the special 
events and promotions manager for the New England 
Revolution on July 7,1997. Prior to joining the organization, 
Ferron worked as an account executive at Arnold Public 
Relations, a division of Arnold Worldwide. Her client base at 
Arnold included McDonald's, PUMA, Fleet Bank and Stop Si 
Shop. 

For her efforts in growing the recognition of the Kraft 
Sports Group's holdings, Ferron was selected as a recipient of 
the Boston Business Journal's “40 under 40," recognizing 
Boston's young business and civic leaders in 2005. 

Ferron earned a bachelor of arts in communication 
from Boston College. She resides in the northwest suburbs of 
Boston with her husband Brian and the couple's newborn son, 
Connor. 


M urray Kohl is the Vice President of Sales for the Kraft 
Sports Group, having been promoted to his current 
position during the 2007 season. In his current role, 
Kohl oversees all sales initiatives and sales relationships for 
the New England Revolution, the New England Patriots and 
Gillette Stadium, as well as the newly-developed Patriot Place 
entertainment and lifestyle project. He also manages the 
Patriots' and Revolution's broadcast relationships. 

Kohl was promoted from Executive Director of Sales 
last season, and since being named to that position in 2003, 
Kohl has developed groundbreaking trade-building sponsor¬ 
ships and promotional elements that have resulted in record- 
breaking sales increases. Kohl created and executed a blue¬ 
print for the Patriots’ playoff and Super Bowl appearances that 
resulted in record postseason revenues in professional sports, 
and he has been called upon to advise Fortune 500 marketing 
executives on developing effective marketing and sales pro¬ 
motion platforms incorporating the Kraft Family's sports prop¬ 
erties. 

Kohl has been integral to the Patriots and Revolution 
relationships with major sponsors and partners including 
Pepsi, McDonald's and Dunkin' Donuts. He manages a staff 
that includes directors of sales, corporate account managers 
and support staff, widely considered one of the best in the 
industry. 

Prior to being promoted to Executive Director of Sales, 
Kohl was a Director of Sales and a Corporate Account 
Manager, during which time he incorporated Patriots and 
Revolution media sales - including all television, radio, print 
and Internet inventory. He created the Gillette Stadium Grand 
Opening strategy and managed the successful launch of the 
stadium in 2002. 

Prior to joining the Kraft Sports Group, Kohl worked for 
the New Boston Garden Corporation and the Boston Bruins 
selling fully-integrated sports marketing packages to national 
advertisers and advertising agencies. 

Kohl graduated from Middlebury College with a B.A. in 
economics, and also holds a M.S. in sports management from 
the University of Massachusetts at Amherst. 

He and his wife, Elizabeth, have two daughters. 














BRAD 

FELDMAN 

BROADCASTING EXECUTIVE 


B rad Feldman is in his eighth season with the Revolution, 
and his second in his current position as Broadcasting 
Executive in which he oversees and administers all 
aspects of the Revolution's groundbreaking television broad¬ 
casting enterprises. 

Feldman joined the Revs organization in 2001 as a TV 
and radio announcer and since then has been both the play- 
by-play voice and color analyst for the team's broadcasts. He 
has announced all four of the Revs’ MLS Cup appearances on 
Sports Radio 850 WEEI. In May 2003, Feldman joined the 
organization full-time as the team's director of communications 
and later adding soccer broadcasting oversight to his duties 
before focusing on the team's broadcast operations at the 
start of the 2007 season. 

In his current role, Feldman coordinates the production 
of all live game telecasts and is closely involved with Revs TV 
activities including in-game features, shoulder programming, 
broadcast rights negotiations and video content on revolu- 
tionsoccer.net. 

Feldman's announcing resume includes four seasons 
as a the play-by-play commentator on ESPN International, 
calling matches for top European competitions including Italy’s 
Serie A and the UEFA Champions League. He has also 
announced games on Fox Soccer Channel and Setanta 
Sports, and often serves as a guest expert on WEEI, Sirius 
satellite radio and Boston-area TV stations. 

After earning degrees from the Johns Hopkins 
University (B.A.) and the Columbia University Graduate 
School of Journalism (M.S.), Feldman worked in TV produc¬ 
tion, broadcast news, and publishing and as a newspaper 
reporter. He is currently working toward his master’s in busi¬ 
ness administration at Northeastern University. 

Feldman lives west of Boston with his wife, Liz, and 
daughter, Miriam. 

JAMES 
MULLINS 

DIRECTOR OF TICKET SALES 


J ames Mullins is in his second season as the Revolution’s 
Director of Ticket Sales, having joined the club's front 
office staff in January 2007. He is responsible for manag¬ 
ing and directing the Revolution ticket sales staff and its initia¬ 
tives, and implementing new sales programs to increase the 
Revs’ long-term attendance. 

Mullins’ dynamic efforts received national attention in 
his first season in New England as the Revs’ average atten¬ 
dance increased by more than 4,000 fans per game from the 



2006 season, the greatest increased in the league. The team's 
average jumped from 11,786 in 2006 - ranking 11th of 12 
teams in the league - to 16,787 in 2007, good for fourth in the 
13-team league. It was the club’s highest season average 
since the 2002, the first year in the new Gillette Stadium. 

Mullins joins the Revs after six successful seasons with 
the Los Angeles Galaxy. While with the Galaxy, Mullins earned 
the 2004 MLS Commissioner's New Business Leader Award, 
the 2004 MLS Commissioner's Sales Revenue Award and the 
2003 MLS Commissioner's Sales Revenue Award, and fin¬ 
ished in the league's Top Ten for Group Sales in 2002. 

Most recently, Mullins was the Corporate Sales 
Manager in Los Angeles, where he sold and executed the 
Galaxy's sales programs and led the sales team to unprece¬ 
dented levels of profitability. 

Mullins attended California State University-Long 
Beach, and spent five years in the United States Marine 
Corps, serving tours of duty in Operation Desert Shield/Desert 
Storm. While in the Corps, Mullins served as a rifle expert, 
and was awarded several medals and commendations. 

LIZZ 

SUMMERS 

DIRECTOR OF 
COMMUNICATIONS 



L izz Summers is in her third season with the Revolution, 
and her second in her current position, having joined the 
club at the start of the 2006 season as the team's 
Communications Manager. 

In her current role as the Director of Communications, 
she directs and oversees the Revs’ media relations, public 
relations and multimedia activities and helps direct the club’s 
community involvement. Summers has expanded the breadth 
of the Revs’ communication department, including launching 
new web and multimedia initiatives. 

Summers came to the Revs after three seasons as an 
assistant director of media relations at The University of Texas 
where she handled all of the publicity needs for several of the 
school’s top-ranked athletic programs and several internation¬ 
ally-recognized student-athletes. She also assisted with press 
operations for football and men’s and women’s basketball. 

Before UT, Summers worked for four years at Boston 
College - including two years as an assistant media relations 
director - working the men’s soccer, women’s basketball, field 
hockey and softball teams, as well as with the men’s hockey 
team during its 2001 NCAA Championship season. 

During her seven years in collegiate athletics, 
Summers directed media coordination efforts for numerous 
NCAA, Big East and Big 12 Conference championships. She 
has also earned many national awards for her annual team 
publications and collateral. 

A native of Somerset, Mass., Summers earned her 
degree in economics and communication from Boston 
College, and is also nearing completion of her master’s 
degree in business administration from BC. 











REVS STAFF 


* 



MELISSA AGHJAYAN 

Director of Premium 
Seating Sales 


DEVEN APAJEE 

Director of Revolution 
Academy 


KEVIN BARNEY 

Senior Account Executive 


JACKIE BENE 

Customer Service 
Representative 


JON BENGSTON 

Field Supervisor 


GEORGE BOYAJIAN 

Food & Beverage Assistant 


SARAH BOYCE 

Ticket Operations 
Manager 


MARK BRIGGS 

Chief Operating Officer 
of TeamOps LLC 


LINDSEY BURKET 

Marketing Coordinator 


STEVEN CASTILLO 

Customer Service 
Representative 





CATHAL CONLON 

Customer Service & 
Inside Sales Manager 


JEFF CONNORS 

Premium Seating 
Services Manager 


JON CRAFTS 

Customer Service Manager 


JASON DALRYMPLE 

Web Content Master 




MIKE DRESSLER 

Group Sales Manager 


JASON DVORKIN 

Entertainment & Corporate 
Broadcast Manager 


JON FADOR 

Sales Executive 


JANA GAUTHIER 

Web Services Manager 


DAVID GRAZIANO 

Senior Account 
Executive 


KRISTEN GREENE 

Premium Seating 
Coordinator 


GARY GRODECKI 

Director of Entertainment 
& Broadcast Production 


NICK HARMELIN 

Senior Account Executive 


MANDY HARTMAN MARYRUTH HUGHEY 

Marketing Services Manager Director of Ticket Operations 
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LAURA IZZO 

Account Executive 


DAVE KRUEGER 

Grassroots 

Coordinator 


KATHRYN LAWES 

Account Executive 


JEFF LEMIEUX 

Communications 

Coordinator 


JON LEVY 

Director of Sales 


ANDREW MacFADYEN 

Stadium Events 
Operations Manager 


JOE MARIANI 

Director of Sales 


will mcdonough 

Corporate Sales Executive 


BILL NELSEN 

Director of Sponsor 
Relations 


JIM NOLAN 

Vice President of Operations 


BRIAN OATES 

Director of Sales 


GLENN O’CONNOR 

Massage Therapist 


MATT QUINN 

Sponsor Relations 
Manager 


BEN RAWITZ 

Marketing Coordinator 


MIKE RILEY 

Marketing Services 
Coordinator 


KATHLEEN RYDER 

Director of Special Events 
& Partnership Marketing 


KEVIN SLEIN 

Director of Engineering 
& Facility Operations 


CHRIS STARCK 

Events Coordinator 


CARILYN TATELY 

Sponsor Relations 
Coordinator 


MATT TATUM 

Account Executive 


BRAD THORNTON 

Marketing Services 
Manager 


GAIL TITUS 

Director of Customer & 
Sponsor Services 


DAN TUGENDER 

Broadcast Production 
Coordinator 


DR. MICHAEL WEINMAN 

Team Chiropractor 


MATT WOLF 

Customer Service 
Executive 
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